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Unlocking Opportunities at World Food India

September

The largest convergence of India’s food processing P <
L and allied sectors ) Appreciations/Awards — Start up grand challenge
. J
[ Well structured Thematic sessions — Knowledge and ) ~
. Exposure J All stakeholders of the industry under one roof —
a 2 Processors, Machinery manufacturers, Packing
Exhibitors from across the world solution providers, Retailers, Academia, Media,
- o Ministries and Departments, etc
’ N /
Investment opportunities ) .
. ) Innovation — Dedicated Technology Pavilion

|

Buyer Seller Meets (BSM)/Reverse BSM (RBSM) —
Market Linkages
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WORLD FOOD INDIA - 2025 o
A GLOBAL EVENT TO SHOWCASE, CONNECT & COLLABORATE
Objectives \

0 Promoting investments in the diverse

food processing sector
0 Introducing India’s rich food culture to

K the World /

1St an 3rd 4th 5 4
edition edition edition edition 25th to 28th September 2025
2017 2023 2024 2025 Bharat Mandapam, New Delhi
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WORLD FOOD INDIA - 2025

Theme: Processing for Prosperity

[ Focus Pillars ]

1. Sustainability and Net Zero Food Processing
2. Processed food for Nutrition and Health
3. Frontiers in Food Processing, Products and Packaging Technologies

4. India as Global Food Processing Hub

5. Livestock and Marine products accelerating the Rural economy



W@®RLD

F{XID INDIA

Proposed Flow of Event: World Food India 2025

WORLD FOOD INDIA 2025

N

Day 1 Day2 &3 Day 4
25t September 26" & 27" September 28" September
4 Inaugural Session % FSSAI Global Food Regulators Summit € Exhibition
% Inauguration of Exhibition Area «» Exhibition
4 CEO Roundtable Interaction «% Parallel Sessions
& Exhibition * Country Sessions
» State Sessions — Partner & Focus
¢ Technical Sessions — Country, State & States
Ministry Sessions * Allied Ministry & Government Bodies
Sessions

* Thematic Sessions

B2B / B2G / G2G interactions
Buyer Seller Meet at Exhibition area
HoReCa and India International Seafood Show
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Key Elements of WFI 2025 oI
EXHIBITION B2B / B2G / G2G STATE & COUNTRY
MEETINGS SESSIONS
TECHNOLOGY RE e%ﬁ?@ksf%ﬁﬁmn HIGH LEVEL CEO
PAVILION (GFRS) ROUNDTABLE
CONFERENCES & STARTUP AWARDS BUYER SELLER
THEMATIC SESSIONS MEET/RBSM
Focus Sub Sectors
Fruits and Fisheries & Ready to Eat/ Meat & Poultry
Vegetables Marine Ready to Cook
Dair Machinery and Technology and
y Packaging Innovations



Hall 2 GF - International Pavillons
Hall 2 FF - Lunches

Hall 3 GF - APEDA & Other Commodity Boards
Hall 3 FF - AlcoBav Pavilion & Buyer - Saller Loungs

Hall 4 GF - Processed Food Companies (Snacks, Namkeen, Dairy,
Sweets, Confectionary) Chocolates,
Hall 4 FF - State Governments, Central Ministries & PMFME Beneficiaries

W @RLD
F{OOD INDIA
2025 ERrT

Processing for Prosperity

Layout of
the
Venue

Hall 5 GF - Processed Food Companies (Frozen, Spices, Beverages,

Pulses & Grains, Fine Food) Pouktry,
Hall 5 FF - Processed Food Industry, Startups, Academia & Food G
Hall 6 - Sea Food Companies
Hall 8, 9, 10 % 11 - Food Processing Machinery & Equipment, Packaging

Cold chain & HoReCa

Hall 14 GF - MoFP! Pavillon, NIFTEM Pavilions, Sustainability Pavilions
- Boards, State Governments & Central Ministries




Partnership Opportunity for Countries

Participation

$ 200 + 18% GST Per Sq.m for bare space

SBTh
W @RLD
FOOD INDIA
25 to 26" September
Processing for Prosperity

A. DELIVERABLES

$ 250 + 18% GST Per Sq.m for shell space

Category/ Benefits

Partner Country

Focus Country

the event

1. Minimum Space 300 sq. m. pavilion 150 sq. m. pavilion
) i One session for Focus
. One session for Partner country on first day of
2. Session country on subsequent

days of the event

Advertisement in the Event Directory

Two full lor adverti t
5 |which will be provided to all exhibitors, | P00 coor ACVEBEMEN One full page
special invitees, Ambassadors and color ,
speakers. advertisement
4. Lunch on event days 20 15




B. BRANDING

Countries OPPORTUNITIES

Partner Country Focus Country

Country to be acknowledged as
Country to be acknowledged as “Partner Country” and Logo to be  “Focus Country” and Logo to be

1. Website Branding displayed as “Partner Country” on the Event website displayed as “Focus Country” on
the Event website
Display of Partner Country’s logo on panels placed at prominent Display of Focus Country's logo on
2. Venue Branding play ryslog P P P panels placed at various locations

locations at the venue.
at the venue.

Promotional Video Clips Playback of promotional video clips (up to 3 minutes) of each

3. participating Country at the venue. Video to be provided by the -
Partner Country.
4 Conference & Exhibition Display of logos in pre-conference backdrop and other prominent Display of Focus Country’s logo in
: Hall Branding places in main conference venue signages & branding at the venue.
Focus Country’s logo to be
‘Thank you Sponsor’  Partner Country’s logo to be  acknowledged acknowledged in “Thank You
5. Backdrop in  “ThankYou Sponsor” backdrop at
Sponsor” backdrop at prominent locations prominent locations
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Partnership Opportunity for Countries

er
rocessing for Prosperity

OTHER BENEFITS OF PARTNERSHIP OPPORTUNITIES:

1. * Roundtable meetings with senior government officials from MOFPI and other allied ministries

2. + Countries to be acknowledged as "Partner Countries" and "Focus Countries" respectively on the event website.
3. * Partner and Focus countries to be acknowledged in the Thank You Sponsor panel.

4.

* Access to VIP Lounge and Business Center.

+  B2G meetings with Government officials and allied departments.

+  B2B meetings with leading players of the Food Processing industry.

* Social Media coverage on Facebook, X (formerly Twitter), LinkedlIn, etc.

* Emailers to all registered delegates and industry database.

v 0 N o U

*  Write-up on Partner and Focus Countries respectively to be published on the event website (content to be

provided by the country).
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Highlights of World Food India 2024 i TOE

Pros ng for Prosperi

Inauguraﬂon of

\N “!D

2( m

Processm{; or Prosperity

Inaugurated by:

Hon’ble Minister of Consumer Affairs, Food and
Public Distribution & New and Renewable
Energy;

Hon’ble Minister of Food Processing Industries
& [} I A

Hon’ble Minister of State of Food Processing _,.,"x-;l,f% ol RS

g N oo p O TE RO
Industries and Railways —~ .
Knowledge Sessions G2G meeting




Highlights of World Food India 2024 WERD

Processing for Prosperity

Domestic Participation International
Participation
4 Partner States 1 Partner Country: Japan
Gujarat, Andhra Pradesh, Telangana, Y N 2 Focus Countries: Vietnam & Iran
Uttar Pradesh " :

20 Exhibiting Countries in WFI 2024

7 Focus States

Jharkhand, Manipur, Kerala, Odisha, Official Government delegations from 10
Meghalaya, Maharashtra, Tamil Nadu @ countries
— Australia, Burkina Faso, Mozambique, Saudi
15 Exhibiting States Arabia, Japan, Guinea, Kuwait, Lesotho, Sri
Bihar, Himachal Pradesh, Chhattisgarh, Lanka, USA

Haryana, Assam, Karnataka, Sikkim,
Delhi, Ladakh, Rajasthan, J&K, NER
states via MoDoNER

¢ 6 Bilateral Ministerial Meetings

L] ¢ 809 International Buyers from 109
13 Central & State Ministers countries
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Participation confirmed for World Food India 2025 e

PLOPAS) 25" to 26" se

Processing for Prosperity

Participation of Countries

e Partner Country: Saudi Arabia
* Focus Countries: Japan, Russia, UAE

* 11 other countries have confirmed participation in WFI 2025 exhibition
Denmark, Thailand, Indonesia, South Korea, Cyprus, Iran, Taiwan, Nepal, Germany, France
Participations of States & UTs

* Partner States: Uttar Pradesh, Punjab, Andhra Pradesh, Manipur
* Focus States: Odisha, Kerala, Bihar

* Exhibiting States: Haryana, Tamil Nadu, Sikkim and Himachal Pradesh
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Sponsors

 Platinum Partners: Nestle

- Diamond Partners: Tata Consumer Products

- Gold Partners: Allanasons, BL Agro, Fair Exports
» Silver Partners: AWL Agri Business, Mondelez

- Lanyard Partner: Orkla India

* VIP Lounge Partner: Novonesis

* Installation Partner: LT Foods, AB InBev India
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List of Companies participating in CEO Roundtable rormm
mmlm
General Mills Ferrero India RP Sanjiv Goenka Group
2 Savencia Fromage & Dairy 14 Pernod 26 Olam Food Ingredients
India
3 Tata Consumer Products 15 Asandas and Sons 27 Novonesis
4 Everest Food Products 16 Indo Nissin 28 Rasna International
5 Mars Petcare India 17 LT Foods 29 Allanasons
6 Orkla India 18 Good Drop Wine Cellars
7 HUL 19 Marico
8 Nekkanti Seafoods 20 ITC
9 Danone India 21 Megaa Moda
10 Borges Branded Foods 22 B L Agro Industries
11 Buhler 23 Leads Group
12 The whole truth Foods 24 Zydus Wellness
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MINISTRY OF FOOD PROCESSING INDUSTRIES
GOVERNMENT OF INDIA
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FOOD INDIA
PIOPLS 5 o 26" September

Processing for Prosperity

Thank You

Co-Organizer Regulatory National Knowledge
Partner | Event Partner Partner
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